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Dorota Skrzypek

What you want:

A professional, out-of-the-box writer, designer, and marketing strategist that will help you go from
concept to product.

What I bring:
•
•
•
•
•
•

15 years of experience in business development, marketing, and project management.
10 years of experience in book publishing and film production.
Ability to create content for a variety of mediums: print, digital, video, social media.
Strong design skills; Proficient with Adobe Creative Suite (Photoshop, InDesign, Illustrator, Acrobat
Professional).
Can take complex technical concepts and turn them into reports, manuals, proposals and
presentations.
Team organization, leadership, creativity, and pragmatism so that project goals are met within
anticipated budget, schedule, and expectations.

My approach:
Research your competition
and your target market.

Communicate and
collaborate.

Think outside the box to
solve problems.
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Organize and actualize to go
from concept to product.

Understand your brand to
deliver the right message.

dorotas333@gmail.com
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MARKETING
Dr. America Comes to Obama’s Aid, Helps Doctors Digitize
Dr. America Billing, a new medical billing company, announces services that help medical
professionals go paperless, gain more time with patients, and prepare for coming changes to the
healthcare industry.

“Many physicians report the future of their practice is uncertain because of mounting
financial losses. More than 70 percent reported cash-flow problems due to slow payment
or underpayment of claims by health plans and the government. More than 95 percent said
payment problems have increased the cost of running their practice.”
—Healthcare Finance News.

Don’t let this happen to
you, call
818-999-2455 today!

Save Time & Money!
•
•
•
•
•

(LOS ANGELES, CA) – Announcing his plan to modernize healthcare, President
Obama has called upon the nation’s healthcare system to step up efforts to convert patient
medical records to a digital format. Dr. America Billing has answered the call. This new
medical billing company helps doctors digitize and become more efficient with an array
of services.

Expand your practice without expanding
your staff.
Let us handle your billing services.
Eliminate HR; interviewing, training, payroll
and more.
Don’t purchase extra equipment or
software.
Lower your overhead costs.

“We created Dr. America Billing because we believe in streamlining the management
side of medicine,” says Ron LeClair, CEO of Dr. America Billing, “By working with us,
doctors save time and money, ensure HIPAA act compliance, and can focus on patient
care.”
Just as the American Recovery and Reinvestment Act brought health information
technology to the forefront in early 2009, Dr. America Billing was being launched with
an eye towards modernization. In an industry dominated by “mom and pop” shops,
doctors have long faced the challenge of constructing a modern, professional
infrastructure and now look to advanced medical billing companies to help. Dr. America
Billing not only provides billing service but also creates an electronic method for tracking
everyday tasks. Compliance with industry standard coding practices, web-access
interactivity, and round-the-clock customer service are at the core of this medical billing
company.

Our Five-Star Guaranteea
•
•
•
•
•

We let you try our services at NO cost
and with NO risk.
You can always contact us.
Our system is secure and HIPAA compliant.
We don’t get paid until you get paid.
A hassle-free experience from start to
finish.

“Every private practice that uses our service is one step closer to a completely paperless
system,” adds LeClair. In addition to cutting costs and clutter, and building greater
security and HIPAA act compliance, a primarily paperless system allows doctors to forge
a “green” commitment.

Online Accessw
•
•
•
•

Access your account, deposits, and
collection activities online.
Transfer and view information, claims,
and remittances electronically with our
HIPAA compliant system.
Save print costs and stay eco-friendly.
Never experience technology downtime;
we have 24/7 IT staff support.

The Dr. America Billing website is a testament to the company’s goals of simplicity and
convenience. Prospective customers can review details of HIPAA act compliance, find
out about the company’s “five-star guarantee,” and sign up for a free, two-month trial.

Get Paid$$
•
•
•
•

About Dr. America Billing:

Our bullet proof internal review procedures
ensure your claims don’t get rejected.
Our professional staff knows how to
maximize your reimbursements.
You increase your cash flow.
You get paid in 30 days or less.

Start your FREE two-month trial
today at:
www.dramericabilling.com!

Based in Los Angeles, CA, Dr. America Billing provides a profitable and efficient way
for doctors to manage their practice and their relationships with patients and employees.
Handling billing, claims reconciliation, auditing, and staffing, Dr. America Billing makes
doctors’ offices more effective and helps them prepare for coming changes to the
healthcare industry.
###

•

Making your office more efficient!
We handle your billing, and reduce your overhead costs.

•

Billing
We step in and handle everything between you
and the insurance company so that you don’t
have to worry about getting paid.

•

Claim Reconciliation
We reconcile any failed claims; make required
corrections, and resubmit claims until they get
paid.

•

Auditing
We get your hard earned money back into your
pocket.

•

Staffing
Our staff is available 24 hours a day and 7 days
a week, so that your practice can keep running
smoothly.

•

Support
Our medical billing product generates automatic,
electronic billing, has an error checking tool, is
HIPAA compliant, and has secure online
access.

5950 Canoga Avenue, Suite 300
Woodland Hills, CA91367

Our Services:

www.dramericabilling.com

Dr. America Billing Inc. is a medical billing company
located in Los Angeles, CA. We’re here to prove to
you that there’s an efficient and more profitable way
to manage your relationship with your patients, your
employees, and your practice.

When you became a doctor
was it because you wanted
to handle billing?

Phone Us: 1-818-999-BILL (2455)
E-mail Us: info@DRAmericaBilling.com
Visit Us: www.dramericabilling.com
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We Make Coupons.
YouShopUs is your
modern direct mail
solution. Durable and
colorful coupons get
your business noticed.
Call us today.
“86% of American shoppers use some
form of a store card or discount card.” -

Boston University College of Communication.

$50

OFF your
first order.
Order modern coupons for
your customers and
stand out from the stack!

www.youshopus.com
1-800-725-0214

YouShopUs
You
Get
Customers.
YouShopUs
YouShopUs
www.youshopus.com 1-800-725-0214

...your modern direct mail soluon.

YouShopUs
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BUSINESS DEVELOPMENT
Deluxe Media Management
29125 Avenue Paine
Valencia CA 91355
July 17th, 2008
Christopher Bailey
Intension Interactive
Dear Christopher,
Our meeting today was compelling. Intension’s navigation technology is an innovative approach to
presenting content for the next generation audience. Your vision to integrate Intension across multiple
platforms will be a competitive advantage for content producers and our clients. I believe that Deluxe
can strategically support Intension, which will enable your technology and our services to become a
new industry standard for interactive entertainment.
Deluxe is a leading provider of services and technologies that support major production companies,
studios, and television networks. Our clients include NBC/Universal, MGM, and Sony Pictures. We
offer complete film and digital solutions from production, through theatrical release, archiving, and
asset management; Intension complements our list of services.
After listening to your presentation, it is evident that Intension and Deluxe can continue to work
towards a mutually beneficial partnership. Intension has the capabilities that could possibly
strengthen the relationships we have with our clients by providing them with the next generation
media technology. In turn, Deluxe will look forward to working with Intension to provide the
infrastructure and technical support needed to be a world-class, quality operation. I look forward
to a great working relationship.
Sincerely,

a new way to watch...everything

Michael Alvarez
President
Deluxe Media Management

INTENSION INTERACTIVE
The Concept
Intension Interactive allows you to navigate within a TV program…you choose which character or storyline
you want to watch.

a new way to watch...everything
Do Audiences Want Intension?

Will a new form of interactive, navigable television, with the flexibility and convenience of the Internet catch on?
Will audiences be compelled to go for it? The short answer is…they already are.
In their recent book, Reynol Junco and Jeanna Mastrodicasa found that in a survey of 7,705 college students in the US:
• 97% own a computer.
• 94% own a cell phone.
• 76% use Instant Messaging.
• 15% of IM users are logged on 24 hours a day/7 days a week.
• 34% use websites as their primary source of news.
• 28% author a blog and 44% read blogs.
• 49% download music using peer-to-peer file sharing.
• 75% of college students have a Facebook account.
• 60% own some type of portable music and/or video device such as an iPod.

Why Program Navigation is a Big Deal

Navigation is the foundation of all modern user experiences. Using a cell phone, scrolling through email, finding songs on
an IPOD, surfing the Internet—all these experiences require navigation.
Gemstar—TV Guide navigation—earns approximately $100,000,000 a year licensing their interactive programming
guide (IPG) patent to consumer electronics manufacturers, cable, satellite, mobile and Internet providers. The TV Guide
Channel is broadcast into 80 million households and earns around $130,000,000 a year.

Intension Makes Watching TV Like Playing a Video Game

“Fragmentation is a fact of life, and it’s going to increase exponentially. As long as we stay ahead of the snowball, than I
think we’ll be OK. Bit if we just try and protect our existing world we live in, we will be dinosaurs, sending ourselves into
extinction.”—Peter Chernin, News Corp

25% More Effort Equals 100% More Value

The Time is Now

The Value of Intension

Interpublic’s Magna Global unit forecasts a 31.1% rate of growth for emerging media in 2009; “emerging media” refers to
search, social media, online video, gaming, interactive TV, and digital out-of-home…markedly better than the tepid 4.0%
rate of growth prediction for traditional ad-supported media during 2009.—Interpublic Group

•
•
•
•

Increasingly, companies that can strengthen branding, entice user loyalty, and re-release library content in new ways are
becoming the cornerstone of the entertainment industry. This is where Intension Interactive comes in; helping content
owner’s re-package content and helping audiences find the content they are looking for.

Creating an Intension program requires approximately 25% additional post-production budget, and approximately 25%
additional effort. This relatively small additional effort gives content producers 100% more value, and allows producers to
use all the content previously lost in editing.

•
•

Monetize All the Content—utilize and monetize content previously lost in editing.
Data Tracking Capability Superior to Nielsen—every navigation change within a program is tracked and reported in
real-time.
Targeted Advertising—based on audience characteristics and TiVo-resistant.
New Revenue Streams—audiences buy directly from TV programs.
Social Networking—spreads brand awareness and cultivates viral followings.
Enhanced Search Engine Visibility—content rises to the top of every search.

Intension incorporates seamlessly into every standard post-production environment…

Intension does not require any additional equipment or specially trained professionals to create a program. All required
media tools and support software are included in the standard prost-production environment. Intension software and
patches are incorporated into existing applications, such as Final-Cut Pro and Adobe Flash.

Intension’s Competitive Advantage

Currently no company offers the same interactive navigation, functionality and general approach as Intension. Intension
offers clients a new way to present a program that is extraordinarily flexible and does not stress the production process.
Content producers are not required to perform any tasks that they do not already perform during production; Intension
utilizes content that is already being produced.
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The Facts of Life

While TiVo allows viewers to move back and forth along a linear collection of scenes, Intension allows viewers to move
between the scenes, behind the scenes, and beyond the scenes. Intension is intra-program navigation.

Never before in history have the media industry and the technologies that support it been more open to innovation
and change. Every major media company has invested millions into large interactive content divisions committed to
re-packaging content across multiple platforms…yet none have accomplished what Intension can.

Intension’s Strategic Partners are Industry Leaders
•
•
•

Deluxe—offers complete film and digital solutions for production, post-production, theatrical release, broadcast, video
duplication, archiving, and asset management.
VFinity—the world’s first web-based digital asset management system.
The Ghost Agency, Inc.—specializes in high-end creative, flash, rich media, microsites, search marketing, information
architecture and application building.

Our Vision

Intension will bridge old media and new media. New forms of entertainment will be created, old content will be released
as new experiences, and audiences will be engaged like never before. Intension will bring new life to an aging industry.
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February 12, 2009
To Who It May Concern,
In the summer of 2008 I hired Dorota Skrzypek to write a business plan for
my interactive media company. I highly recommend her. Dorota is extraordinarily
sharp, witty and professional.
Before hiring Dorota, I interviewed several other qualified professionals for
the job. Dorota immediately stood out from the other applicants. At our first
meeting she proved that she understood the complex nature of our technology.
She then began to articulate a strategy to differentiate our company from the
competition within the highly competitive media marketplace. She outlined a clear
set of milestones and set a reasonable timeline to write our plan.
While writing the business plan Dorota continued to research the nuances
within our unique market. She introduced me to several other cable and IPTV
technologies that complement what we do at Intension. She submitted all of her
writing milestones on time and on budget.
After she completed a draft of the plan, Dorota and I attended several
meetings together with executives of businesses we want to work with. Dorota’s
presence made lasting impression. On one occasion in particular she helped me
secure my first business partnership with a leading media service provider.
Dorota is also a gifted graphic designer. Our presentations look great!
People comment on them all the time.

Please feel free to contact me with any questions.

Christopher Bailey
Founder- Intension Interactive
310-968-5268

www.intensioninteractive.com
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PUBLISHING & PRODUCTION
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RFP/RFQ SUBMITTALS & PRESENTATIONS
City and County of San Francisco Airport Commission Proposal for RFQ/RFP No. 10010.41/10011.41

•

All participants are committed to teamwork, communication, trust, transparency, respect and
fairness.

•

The environment is one of collaboration, goals and objectives are achieved through cooperation and
goodwill.

•

Stakeholder Engagement - Integrates participants into a collaborative unit that incorporates
stakeholders. It creates a shared leadership structure of internal Airport resources that is critical to
delivering and Exceptional Project Outcome.

•

Principles of REACH (Revenue Enhancement and Customer Hospitality) – Terminal 1 must strive
to balance the principles of REACH across each project.

•

Sustainability – Delivering a healthy, high performing and resilient Terminal 1 Center Renovation
and New Boarding Area B. Build for the Future.

Some comments and suggestions to the Airport for generating the coordination, synergy and teamwork to
run the Project wisely and efficiently are as follows:
•

Select exceptional project teams, establish collaborative partnerships between owner and
stakeholders, designers and subconsultants and builder and subcontractors. It is important to
establish the guidelines for collaboration and integration at the very beginning of the project. ASL’s
selection process for individuals on our team starts with the ability to work within a collaborative
integrated team and also have the technical expertise and experience similar to the Terminal 1
project.

City and County of San Francisco Airport Commission Proposal for RFQ/RFP
No. 10010.41/10011.41

•

Establish a culture of collaboration where the entire team contributes and it generates innovative
thinking, positive attitudes and successful performance from the entire team where the team is
motivated for continuous improvement.

PROJECT MANAGEMENT SUPPORT SERVICES (PMSS):
New Boarding Area B Reconstruction Project (Contract 10010.41).
Terminal 1 Center Renovation Project (Contract 10011.41).

•

Establish and define Stakeholder Engagement Teams (SET) from the beginning of the project, in
order to establish collaborative alliances, collaborate and integrate, promote stakeholders to take
leadership.

•

Value the time of all stakeholder and participants on the project by carefully planning meetings and
workshops that are informative and productive for all participants.

August 20, 2014

•
2

Co-location of project of the project teams are crucial for better coordination, synergy and
“Reaching for Number 1”

City and County of San Francisco Airport Commission Proposal for RFQ/RFP No. 10010.41/10011.41

2.

PROPOSER EXPERIENCE AND QUALIFICATIONS
RELEVANT TO THIS PROJECT

2.A

FIRM DESCRIPTION AND BUSINESS STRUCTURE

.

ASL - ABADJIS SYSTEMS, LTD. - PRIME CONTRACTOR
ONE SANSOME STREET, SUITE 2940
SAN FRANCISCO, CA 94104
FORMER NAMES: N/A

ASL - Abadjis Systems, Ltd. is a program and construction management consulting firm offering a wide
range of professional services to its aviation clients. For more than 20 years, ASL has continually provided
its outstanding services to airlines and airports around the country delivering Exceptional Project Outcomes.
ASL provides program management, project management, construction management, planning and design
management, project controls, QA/QC, inspection, technical and staff augmentation services. We approach
all our projects with a collaborative and partnering approach and have a proven record of the successes of
our approach similar to SFO’s Collaborative Project Delivery Process.
ASL has Program/Construction Management and technical resources to cover every aspect of airport
projects. For the last 16 years ASL has been providing program management to San Diego International
Airport’s Capital Improvement Program. We are also the prime Program Manager for Phoenix Sky Harbor
International Airport Capital Improvement Program for all of their three airports. One of our projects is
the Terminal 3 Redevelopment Program with a Design Delivery Process like the SFO Terminal 1 projects.
ASL’s history of successfully executing large and complex capital improvement projects in operating airports
has earned them an exceptional reputation within the aviation industry. ASL brings hands on aviation
related expertise, deep knowledge in airport and airline operations, demonstrable problem solving skills and
experience managing small projects to multi-billion dollar programs. Their creative and innovative ways of
delivering cost effective projects have resulted in millions of dollars of savings to their clients.
ASL takes great honor and pride in having established long lasting relationships with their clients, which
serves as a testament to their commitment to excellence, a “customer first” service mentality and a “whatever
it takes” attitude to see their clients succeed. Whether projects included construction of new facilities,
terminal expansion and/or renovation, landside, airfield, special systems, baggage screening, passenger
screening, baggage handling systems, passenger boarding bridges, concessions or airside planning, their
team members have delivered them safely, with the least possible operational disruption and with optimum
results
Services: Program management, project management, construction management, project controls,
QA/QC, inspection and staff augmentation services.

Our culture is your culture and we embrace your Vision
for EPO, SEP and REACH.

“Reaching for Number 1”
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Federal Investment in ONT Facilities is over $200 million
1983 – 1992
Investment:
$36,961,987

1983 – 2013
Investment:
$211,783,237

•$28 million in airside
improvement projects: runway
extension, taxiway construction,
apron expansion, lighting.
•$5 million in noise mitigation.

1993 – 2002
Investment:
$99,231,050

2003 – 2013
Investment:
$75,590,200

•$15 million for apron
construction, $12 million for
access road and security
enhancements, and $30 million
for runway rehabilitation and
taxiway construction.
•$35 million for noise mitigation
and land acquisition for noise.

•$25 million for runway
rehabilitation, improving runway
safety areas, and widening
taxiway.
•$45 million for noise mitigation
and acquiring land for noise
compatibility.

Source: FAA Grant History Report

© OLIVER WYMAN
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ONT Traffic Levels Have Fallen 40%
LAX Operations vs. ONT Operations
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Source: FAA Terminal Area Forecast
© OLIVER WYMAN
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TECHNICAL WRITING, EDITING, & DESIGN
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City of San Luis Obispo

Airport Land Use Compatibility Report - DRAFT

4.1 Air Traffic Procedures at SBP
Pilots navigate to and from an airport using visual flight rules (VFR) or instrument flight rules (IFR). Pilots
flying IFR must use procedures published by the FAA, which are based on the class of airspace and
equipment available at the airport and inside the aircraft. San Luis Obispo Airport currently has five
published instrument approach procedures (LOC RWY 11, ILS RWY 11, RNAV GPS RWY 11, RNAV GPS
RWY 29, VOR or TACAN-A) and three departure procedures (AVILA THREE Departure, CREPE THREE
Departure, WYNNR TWO Departure). The instrument approach and departure “plates” for these
procedures are provided in Appendix C, Instrument Approach Procedures (IAPs) and Standard
Instrument Departures (SIDs) at SBP. The instrument procedures at SBP provide straight-in final
approaches to Runway 11 and Runway 29 with vertical guidance for pilots flying in instrument weather
conditions creating the safest approach possible and avoiding the need to use circling approaches.
The Airport has a right-turn traffic pattern off Runway 11-29 at the following altitudes: 1,212 feet above
mean sea level (AMSL) (1000 feet above airport elevation); 1,203 feet AMSL (991 feet above airport
elevation) for single engine; 1,703 feet MSL (1,491 above airport elevation) for multi–engine, jet and
high performance. There are no traffic patterns off Runway 7-25 and all arriving and departing aircraft
using this runway enter the traffic pattern for Runway 11-29. This improves safety for all aircraft
operating at SBP.

City of San Luis Obispo
General Plan Update, Land Use &
Circulation Element (LUCE)
Airport Land Use Compatibility Report DRAFT

November 22, 2013

Understanding where and how aircraft fly into and out of an airport determines the geography of risk
around an airport. The California Airport Land Use Planning Handbook states that, “the geography of
risk is determined by the runway configuration, approach and departure procedures, and other factors
that determine where aircraft fly and where accidents occur. Except where features on the ground
influence where aircraft actually fly—high terrain or a noise abatement route, for instance—safety
zones should be defined independent of existing and future land uses and other geographic features.”
Figure 4-2 is an illustrative diagram of the approach and departure procedures at SBP.

4.2 Accidents at SBP
As per the California Airport Land Use Planning Handbook, “the first step in creating safety compatibility
zones is to identify historical accident location patterns”. From a land use planning perspective, the risk
associated with where accidents may occur in the future based on where they have occurred in the past,
comes down to frequency and consequences. However, where accidents have occurred in the past is no
guarantee that they will occur again in precisely the same location, especially at an airport where a
limited amount of data is not likely to be statistically significant.
At airports with limited accident history data, a better option for determining accident risk is to review
the 2002 and 2010 Aircraft Accident Research provided in Appendix E of the California Airport Land Use
Planning Handbook. The 2002 research analyzed accident data between the years 1983 and 1992. The
2010 research is an update to the information provided in the 2002 Handbook and focuses on accidents
that occurred between the years 2000 and 2009, exclusively in California (research in 2002 focused on
accident data nationwide). The task of gathering and reviewing data from the National Transportation
Safety Board (NTSB) was accomplished by the University of California, Berkeley, Institute of
Transportation Studies working under contract to the California Department of Transportation Division
of Aeronautics. To form the best reasoning for risk, the following criteria were applied: 1) Only
accidents, no incidents, 2) Only accidents that occurred off runway (beyond primary surface), 3) Only
accidents that occurred during takeoff, climb, approach and landing, 4) Only accidents that occurred
Johnson Aviation

November 22, 2013
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Figure 4-2 - IFR Procedures at SBP

RNAV (GPS) RWY 11 Approach,
LOC RWY 11 Approach,
& ILS RWY 11 Approach
Crepe Three Departure:
Climb runway heading
to Crepe Intersection.

VOR or TACAN A - Approach

Wynnr Two Departure:
Turn right heading 130
degrees to Mishi
Intersection.

Avila Departure: Runway heading
to 900 feet, then climbing right
turn to Avila Intersection
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